Mental Health
Findings

This document from Facebook researchers, posted in November 2019 on an internal company site, discusses mental-health issues and
their relationship to Instagram. Some title pages have been modified to remove extraneous material. Some pages are missing from this
version at the beginning and the end.
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MENTAL HEALTR FINDINGS

Deep dive into the Reach, Intensity, |G Impact, Expectation, Self Reported Usage and Support of mental
health issues. Overall analyses and analysis split by age when relevant




WUHHISCHUUL S TRESS HAS THE HIGHEST REACH

" Over half of users also experienced sleep issues. body image
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MOST ISSUES HAD RIGRER REACH AMONG TEENS

While financial and family stress which were higher for adults, social comparison and body image issues
had higher reach among teens
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/881 WAS THE MOST INTENSE EXPERIENCE

- Social Comparison, Loneliness, Stress and Depression ranked next, were similar in intensity and moderately

 negative
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881 WAS THE MOST NEGATIVE EXPERIENCE ACROSS TEENS AND
ADULTS ‘

Social con)parisdn and loneliness were equally intense experiences and significantly more negative than
problematic use for teens and adults
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PEOPLE EXPECT SUPPORT FROM INSTAGRAM

Generally people felt that it was moderately to pretty important that |G support users who were having a hard time
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TEENS AND ADULTS HAD SLIGHTLY DIFFERENT EXPEGCTATIONS

Teens generally thought that it was somewhat important for |G to support people going through a hard time,

irrespective of experience. Adults had stronger opinions about SSI, problematic use, depression and social
comparison
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INSTAGRAM IS MORE LIKELY TO MAKE THINGS BETTER THAN WORSE

Generally users thought that |G made things better or had no impact. However, they were more likely to think that
G made problematic use worse, followed by social comparison, body image, FOMO, sleep issues, SS| and
anxiety”.

[ Froblematc Use —___ g 17 20'% . - . o . j
/Ec;cm;ﬁ;%f;%r- DT o 3 \
.

Body mage I sB.40% e —

o TR — B me———

Seep Issues N 20 e e R

s NN 5% L
e e— —— L e

P —— o e

Eating lssves NN S erio% B

T [ —

Work Sress  [IREES e e . ]

s Made it Worse mNo impact = Made it Better
G Wit argact o Irustadram s on N6 dperancn ” 13
e 00 slal sg diffe between those that thought IQ made things better vs. had no mpac!
o8 e Slatistcaly Sorificant &t 95% CL. There & no masningful dfferences between socil compmson, oy imiage. FOMC Sieon couss. 5518 A et




BUT, WE MAKE BODY IMAGE ISSUES WORSE FOR 1IN 3 TEEN GIRLS

Teens also generally thought that IG made things better or had no impact. However they were also more split
around problematic social media use and the role we played in it. More teen girls thought that |G made body image

iIssues worse rather than better
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and family about it. Self-reported usage of Instagram did not differ between teens and adults.
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MOST USERS USED INSTAGRAM TO TAKE THEIR MIND OFF EXPERIENCE

They also used Instagram to find inspiration when having a hard time and get support from friends and
family. Instagram was rarely used to raise awareness, learn more about the experience or inform friends
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MOST WISHED INSTAGRAM HAD GIVEN THEM BETTER CONTROL OVER
WHAT THEY SAW (EXCEPT S3l}

Apart from content controls, ability to connect with others who had gone through similar experiences was
another area where users wished Instagram had supported them. Teens and adults had similar
expectations of support from Instagram.
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PRIORITIZATION

Which issues come on top and what should we care about?



SOCIAL COMPARISON HAS HIGH REACH, MODERATE INTENSITY AND WE
ARE MAHING IT WORSE FOR 1IN 4 PEOPLF

Just under 1 in 3 people blame Instagram for making problematic social media use worse. However this issue is
specific to social media use only (unlike others)
Intensity x % Made worse x Reach
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IV 1M AGE (A RELATED ISSUE) ALSO STANDS OUT FOR TEE

5' hhno Instagram for making their body iImage issues and problematic social moﬁ
1 is a high reach, high intensity issue that 1 in 5 teens thought we made worse
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\L COMPARISON RANHKS HIGHEST AMONG ISSUES |G SHOULD Ci

T

’ m'ﬂwd issues by each category (reach, intensity, |G impact and expectation), to generate a composite a\
ank such that lower average indicates that the issue should be higher on our list.
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Based on composite ranked scores, social
omparison still ranked highest for IG
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